
The story of the 1950s Tupperware empire is told with wit and authority in this documentary 
from Laurie Kahn-Leavitt...” GERALD PEARY, THE BOSTON PHOENIX

A new documentary chock-full of drama, reveals the surprising truth behind a beloved 1950s 
trademark: Tupperware.” CATHERINE DUPREE, HARVARD MAGAZINE

The new documentary reveals much more than plastic trivia as it tears down stereotypes of 
women in the 1950s.” AIDEN FITZGERALD, THE BOSTON SUNDAY HERALD

TUPPERWARE! takes us back to the 1950s where we discover the remarkable story of a woman 

who’s been erased from history – and meet the women she taught to move up in the world without

leaving their homes. Rare archival footage and fabulously funny stories are interwoven in this thought-

provoking tale of Brownie Wise, the self-taught saleswoman who built an empire out of bowls 

that burped. Brownie Wise was idolized by her Tupperware Ladies and widely celebrated in her day.

Featured in magazines and newspapers, she was the first woman ever on the cover of Business

Week. Yet no one knows her name. TUPPERWARE! traces the dramatic story of Brownie’s rise from a

hardscrabble southern childhood to her spectacular fall in the glare of the national press.

How did a small plastic bowl company become a cultural phenomenon? In the late 1940s, 

the reclusive inventor of the watertight, airtight Tupper seal (a small-town tinkerer named Earl Silas

Tupper) watched in dismay as his Wonderbowls languished on store shelves. The secret to

Tupperware’s success was Brownie ’s army of Tupperware Ladies, who mastered the art of home

party selling: women of all shapes, sizes, and backgrounds who wanted something more than 

a job at the local factory, the five-and-dime, or the family farm. Brownie inspired them with her 

own story and motivated them with minks, appliances, and exuberant annual Jubilees that were 

equal parts costume party, business training, cheerleading, and Hollywood glitz. Women with limited 

options earned thousands, even millions, selling Tupperware in living rooms across the country. 

And they basked in the applause they never received elsewhere in their lives.

The film’s period music, fabulous home movies, and hilarious company footage make you 

laugh but the story of Brownie Wise and her Tupperware Ladies will leave you thinking long after the

lights come up.

For film festivals and USA screenings, contact: 
Laurie Kahn-Leavitt, Blueberry Hill Productions

112 Bailey Road, Watertown, MA 02472

Tel. 617-924-6633 ✱ Fax 617-923-9744 ✱ email: lauriebhp@comcast.net

For international sales, contact: 
Sydney Neter, SND Films 

P.O. Box 15703, 1001 NE, Amsterdam, The Netherlands 

Tel. 3120-404-07-07 ✱ Fax 3120-404-07-08 ✱ email: info@sndfilms.com
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Biographical notes

LAURIE KAHN-LEAVITT (Director/producer/writer) is interested in telling compelling,

visually interesting stories that don’t normally find their way to the screen. She is 

currently a Visiting Scholar at the Women’s Studies research Center at Brandeis

University, where she is working out the structure of a new series of films exploring 

the history of women in America. This series will focus, in particular, on the lives of

extraordinary, ordinary women in the past. It will include women from different time 

periods, regions, and cultural backgrounds.

Before making TUPPERWARE!, Laurie conceived of, wrote, and produced the film A Midwife’s

Tale, based on the diary of 18th century midwife Martha Ballard, and Laurel Thatcher Ulrich’s Pulitzer

Prize-winning book (A Midwife’s Tale: The Life of Martha Ballard, Based on Her Diary, 1785-1812).

Laurie’s film was the opening show of the 10th season of the PBS series AMERICAN EXPERIENCE in 1998.

It won numerous awards at film festivals, as well as a national Emmy for outstanding non-fiction 

as part of AMERICAN EXPERIENCE’s 10th season. The film is now used in classrooms internationally in

courses on women’s history, medical history, early American history, obstetrics, and midwifery. 

Laurie also conceived of and produced an ambitious and innovative website, DoHistory.org, 

that immerses its users in the process of piecing together the life of an “ordinary” person in the 

past. The website has won prizes for both its design and its content since its launch in 2000.

Laurie’s independent film company, Blueberry Hill Productions, was founded in 1992. During 

the 1980s and early 1990s, she worked on many award-winning documentary series, including 

AMERICAN EXPERIENCE (Senior Associate Producer), Eyes on the Prize: America’s Civil Rights Years 

1954-1965 (Senior Researcher), and Frontline Special Report: Crisis in Central America (Assistant

Producer). Before working in film, she worked in radio for NPR’s evening news program All Things

Considered. She has also edited books for MIT Press, written film reviews for the Times Literary

Supplement and Time Out, and taught philosophy at Harvard and Tufts.

ROBIN HESSMAN (Co-Producer) is a director/producer of documentary films and educational 

television. She received her graduate degree in film from the All-Russian State Institute of

Cinematography (VGIK) in Moscow, Russia. Her Academy Award-winning documentary film, Portrait 

of Boy with Dog, is the story of Gosha, an imaginative 13-year-old street child in Moscow. During 

her many years living in Russia, Robin worked for the Children’s Television Workshop as the on-site

Producer of Ulitsa Sezam, the original Russian language Sesame Street. Since returning to the United

States in 1999, she has produced pieces for WGBH in Boston and for the History Channel. In 2003

Robin was selected to participate in the CPB/PBS Producers Workshop at WGBH. 
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Biographical notes continued

WILLIAM A. ANDERSON (Editor) has edited over 60 programs in the last twenty years, ranging 

from dramatic and documentary features to television mini-series and documentaries. His feature

films include Looking for Richard, directed by Al Pacino, and A Shock to the System. His documen-

taries include A Brief History of Time directed by Errol Morris, and over a dozen titles for the PBS

series AMERICAN PLAYHOUSE, including the Emmy Award-winning mini-series Concealed Enemies. 

He also was the editor of A Midwife’s Tale.

PETER STEIN (Director of Photography) has shot numerous feature films and television movies. His

feature films include Missing Pieces, After the Rain, A Great Wall and Reuben, Reuben. His television

credits include A Good Dissonance, Like a Man and Private Contentment for PBS, as well as films for

NBC, CBS, ABC and HBO. Stein received Emmy Award nominations for cinematography for Don’t

Touch and Robbers, Rooftops and Witches. He teaches film production at New York University. And

he worked as the Director of Photography on A Midwife’s Tale.

KATHY BATES (Narrator) needs no introduction. She has starred in About Schmidt, Primary Colors,

Titanic, Delores Claiborne, Fried Green Tomatoes, Misery, and Come Back to the Five and Dime,

Jimmy Dean, Jimmy Dean. Among the many awards she has won are a Best Actress Oscar for her

role as a deranged romance novel fan in Misery, and an Obie for her role as a weary waitress in

Frankie and Johnny. 
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History of the Project
by producer/writer/director Laurie Kahn-Leavitt

I came across the story of Tupperware’s early years in an unpredictable, roundabout way. While

researching my last film, A Midwife’s Tale, which is based on the diary of an 18th century midwife in

Maine, I had to think a lot about the things in their lives: their tools, their clothing, their domestic

objects, their medical devices. All of this research forced me to see my own world in a different way.

Observing the stuff of our modern world, I saw plastic – everywhere. So I decided to make a series of

films about the history of plastic, examining its far-reaching but often subtle impact on our culture.

I got a research fellowship at the Smithsonian Institution and immersed myself in the many

amazing plastic collections at the Smithsonian Archives Center. But what jumped out at me were the

papers of Earl Silas Tupper, the papers of Brownie Wise, and a collection of early Tupperware films

given by one of Tupperware’s first distributors. The story of Tupperware’s early years was a film that

was waiting to be made, staring me in the face. The story had drama, the footage and still images

were fabulous and funny, and the Tupperware parties would take me into the heart of American 

culture in the 1950s.

To make this film, we (my co-producer Robin Hessman, production assistant Julie Golia, and I)

pre-interviewed approximately 300 people who were involved in the early years of the company’s 

history. We interviewed relatives of both Earl Tupper and Brownie Wise, spoke with members of the

early Tupperware staff, and tracked down hundreds of dealers, managers and distributors who

worked out in the field in the late 40s and 50s. 

During the research phase of the film, we also looked through hundreds of hours of film we

found in a loft space at Tupperware headquarters. We found footage and documents in a cavernous

barn at Stanley Park in western Massachusetts. We spent weeks in historical societies and state

archives in Georgia, New York, Florida, and Massachusetts. We discovered old Tupperware films and

beautiful color home movies in private attics and basements. It was a mammoth task – and it was

exciting historical detective work.

After approximately a year of research, we hit the road, interviewing people all over the country

with Peter Stein (the talented DP who also shot my last film). We then settled into the editing room

with hundreds of hours of footage, thousands of remarkable stills, and dozens of hours of historical

audio tape. Editor Bill Anderson embraced the challenge, and thanks to him, months later, we’ve

emerged with a finished film.

I hope TUPPERWARE! is seen widely by kids, intellectuals, ordinary folks, history classes, 

history buffs, women’s advocates, direct sellers, business people, and Tupperware Ladies. I hope this

film makes everyone who sees it laugh, but also leaves them thinking more deeply about the lives of

women in the 1950s, which turn out to be far more interesting than our common stereotypes. 
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Brownie Wise tosses a bowl filled with water at a
Tupperware Party in the 1950s.
Photo credit: Courtesy of the Smithsonian Archives
Center, National Museum of American History

The cover of a Tupperware catalog in 1958.
Photo credit: Courtesy of Tupperware Corporation

The inside page of a Tupperware brochure in the
1950s.Photo credit: Courtesy of the Smithsonian
Archives Center, National Museum of American
History

Earl Tupper presents Brownie Wise with the keys 
to a pink Cadillac in front of Tupperware Home
Parties’ headquarters.
Photo credit: Courtesy of the Smithsonian Archives
Center, National Museum of American History

Earl Silas Tupper, inventor of Tupperware, holds one 
of his original designs.
Photo credit: Courtesy of Tupperware Corporation

The Tupperware Wish Fairy presents one of
Tupperware’s top saleswomen with a motorboat
at the annual Tupperware Jubilee.
Photo credit: Courtesy of the Smithsonian
Archives Center, National Museum of American
History

A Tupperware ad from the 1950s.
Photo credit: Courtesy of the Smithsonian Archives
Center, National Museum of American History

Tupperware’s complete line, from a 1950s catalog.
Photo credit: Courtesy of the Smithsonian Archives
Center, National Museum of American History
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